Education

Designing a Parent Education Campaign
Sample Campaign Handout

Year 1 Campaign Goals:
1. Increase the number of eligible families who attend the summer school choice fair by 10%.

2. Increase the number of eligible families who school site information sessions for new schools by 10%.

3. Increase the number of eligible students from Title-1 schools who are attending weekend school choice/matching
workshops by 15%.

Strategy: Owned Media
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